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For the early-career researchers , we predict the counts of Twitter mentions they received by gender and measure the marginal effects of gender on the mention counts (shown in the top of each bar).
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On average, female researchers who start academic career after 2015 tend to receive more Twitter attention than male researchers.
Male researchers in Social Science tend to receive more mentions while female researchers in Engineering and Technology receive slightly more attention.  
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We then predict the probability of self-promoting the first publications by early-career researchers and measured the marginal effects of gender on self-promotion (shown in the top of each bar).
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With cohort, both female and male researchers tend to be more likely to promote first publications.
However, early-career male researchers are always more likely to promote their first publications, especially those in Social Science (gender difference in probability: 1.45%) . 
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Gender differences are produced again in the impact of self-promotion on citations, which benefits males more, with nearly one-third more normalized citations on average than females.
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@ All researchers
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Social media can help improve the visibility of female researchers and amplify their scientific impact. Yet, persisting gender gaps in self-promotion may limit this potential and reproduce gender inequalities.




